s.html

Cafe
manager

1

femanager.com/advertisers/advertiser

—

-

http://ica

.nmrx[rr..-@rl-m_rurm[,rxrrr.:ﬂlh
{Gd e oz O34 &) @ | @4 @ @] od.e- a=| G4 &) @ | e’


http://icafemanager.com/advertisers/advertisers.html
http://icafemanager.com/advertisers/advertisers.html

INVESTORS

SEQUOIA*CAP‘ITAL

% £ 4
SVB)>Financial Group Tlfummgusus


http://www.ideacts.com/

AN Nal V) Q‘

We create VALUE via
the vast Cyber Cafe Market
IN India

CAFES USERS ADVERTISERS

Create free Accounting & Security and Users interact with the Desktop Portal — Advertisers power iCafe Manager
Management Software for Cyber Cafes iCafe Manager Desktop offers easy Desktop with their Communication.
Navigation and Exciting Communication
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iCafe |
manager
S Popular Searches: Londen | PARIS | AMERICA | Malaysis | India

& wall

4 Info

7 Photos
Notes

& Friends

Quick Links

Facebook

R4, ONE

MAT

Top Courses
Education

CAT

Ideal Partner
Diploma Course
Urgent Opening
Shaptest.org
Crack XAT
Apply for SNAP
Matrimony

Crack SNAP

Povwnaby,
[seacn ] GoOUgle

1000's of

sample placement papers of
top companies

for free

Join now

to accessiton

§ UTVGroup
1,913,673 views

minglebo

One stop for Colleges. Education. Career

Comedy Show Jay
Hind...

Jayhindey
197,253 views

PERFECTED. INDIA'S TOP MOVIE TRAILEF
‘Ready’ Trailer
(Off...

& WIN COOL REEFLEX
SHOES

KNOW MORE

tseries
1,435,700 views

An Active

Desktop Application

that enhances

Windows Desktop Experience
by providing easy access to
Content, Utilities & Applications

World’s Largest Shared Access Internet Application
Highest User Interaction in internet — 2.5% CTR

100% City Targeted

Only Application to Serve Content by Pincode Targeting

2 0 m n INDIAN Internet Users
USE iCafe Manager Desktop



Current REACH

341 86CITIES

CITY REACH 100% GEO-TARGETING
69,257 45uns
DESKTOPS AVG. TIME SPENT/ USER

| | | |
[ | 7 USER SESSIONS / MONTH
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50% of the audience accessing Cyber Cafes is SEC A

90% of the audience is in the Age bracket of 15 — 35

More than 40% of the audience in Cyber Cafes is Employed

52% of the audience is Graduate or Post Graduate

80% of Café audience owns a Two Wheeler

91% of Café audience owns a Mobile Phone & 39% owns an iPod
47% of Café audience owns a Debit Card

70% of audience takes decision for buying Electronic Appliance & 60% for Household Durables

Yo VIEW complete
IMRB elech REPORT

64% of Cyber Cafe Users are using Internet for the past 2 years 2010

s ~ VIEW complete
53% of the respondents feel the adverting creates an impulse to purchase products ]]]e] be]] %

50% of Cyber Cafe Users who Search for Products, search for Consumer Durables
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GO Ogle A One of the Largest Google Search Syndication Partners itndia

I En 00 @l A | nd bnly&sstomer Acquisition Partner

@ @ A Distribution Partner

internet
Explorerg

YAHOO! A Traffic and Content Distribution Partner

)
Y[]Il TI,I[]E A Video Content Channel on Icafemanager Desktop

‘Windows Live

g‘é‘ SkyDrive A Customer Acquisition Partner

' 2 Wind Live- L
- \’4 an;%srﬁea" A Customer Acquisition Partner

L) -
"au'.f,ﬂ.!ﬁ&?!s!.! A Customer Acquisition Partner
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Google

A BILLION HEROES. A NEW HEARTBEAT.

Hero Honda is now
Hero MotoCorp.

EXPLORE THE NEW HERO

Campaign Objective
Re Branding

Period
August 2011

Duration
02 Days

Property
Clonl

Location
All India

Performance
Delivered CTR - 7.15%

Campaign Objective
M Blaze Launch

Period
June 2011

Duration
90 Days

B B -

My Comgarer My Network  Internet
Places Explorer

P € 9

My Documerts Recece B Mozka Frsfos

M Yahoo!
Messerger  Google Tak  Massanger

Detals Resume  Presentation

. |

Adobe Reader  Hndi Songs
9

‘4 start

Property
Clonl & Video Banners

Location
13 circles

"4
Performance . MTS

Delivered CTR — 5.08%

iCafe
EIER Populer Search

Qurse

! day @ 796 d o=
Catch up with a 1000 friends. Just dongle. Mum

©® www.mtsindia.in ® 9141955955



LifeOK

STAR Oneis now Life OK

Campaign Objective
Channel Launch

Period
December 2011

Duration
03 Days

HOME | LIFE OK | SHOWS | SCHEDULE

Property
Clonl & Default Home Page

Location
All India

Performance
Visits Delivered: 1.74 Lakh

Period

Sept 17t 2010-Mar 31t 2011

Duration
196 Days

x T
My Comenter My Network  Tnternet
Flaces plores
My Doouments  RecydeBin - Mozkia Feefox
L=l : Yahoo!
Messergee  Google Tak  Massanger

Detals Resume  Presentation

u'L £

Adobe Reader  Hindi Songs
9

‘4 start

Campaign Objective
“Write the Future” campaign

Property
Brand Tab & Video Banners

Location
Mumbai, Delhi & Bangalore

Performance
CTR delivered: 5.6%
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WRITE THE FUTURE &
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Nike Football India on



cricbuzz.com
A BILLION HEROES. A NEW HEARTBEAT. EEITTE wsavs  oserem

Hero Honda is now
Hero MotoCorp.

EXPLORE THE NEW HERO

Video + Vertical Banner Content Tab
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Aap Ki Zaroorat” PANISTAN

DHP Banner




Vertical Expando
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ADRENALINE has a NEW COLOR.

COMPLETE PULSAR EXPERIENCE

WWW.MYPULSAR.COM

Brand Tab
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